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Our Man In The Field
Silverado

Somewhere between the rolling hills of England and the fading glow of the American
dream, a signal has started broadcasting.

They call it Radio Free Silverado.

Part late-night transmission, part imagined pirate radio station, a cinematic universe
surrounding the new album from Our Man in the Field. Silverado is more than a record
release — it is the beginning of an entire world audiences can step into.

Led by British songwriter Alex Ellis, Our Man in the Field have quietly become one of
the most compelling independent live acts operating in the UK and Europe. Built almost
entirely through relentless touring and word of mouth, the band have played more than
150 shows in the last year alone, including Glastonbury Festival's Acoustic Stage, Hyde
Park with Neil Young, and tours alongside Chuck Prophet, The Delines and Jackson
Dean.

Recorded at Mark Knopfler's British Grove Studios and produced by Guy Fletcher, the
album captures a band operating at a new level creatively and sonically. The record
blends widescreen storytelling, late-night soul, broken highway romance and relatable
human songwriting into something that feels both timeless and strangely modern.

There are ghosts of classic American radio drifting through the album — echoes of
distant AM stations, motel lights, dashboard glow and voices crackling through static
somewhere deep in the night — but Silverado is ultimately viewed through the eyes of
an outsider. A British perspective looking across the Atlantic at the mythology, beauty
and fractures of America itself.

The cast of musicians involved reflects the ambition of the project: Ethan Johns (who’s
father Glynn sat in on some of the sessions), Sonny Landreth, PP Arnold, Robbie
Mclintosh, Nick Pini, Will Fry and Guy Fletcher all contribute to a record that feels
expansive without ever losing emotional intimacy.



Around the album sits the growing world of Radio Free Silverado — a fictional radio
station broadcasting songs, stories, visuals, live sessions and transmissions from the
Silverado universe. It creates a distinctive identity for the campaign that extends
naturally into film content, physical products, social storytelling, live experiences and fan
community building.

Critically, the foundations already exist. The project has received support from BBC
Radio 2 and 6 Music, glowing praise from respected voices including Bill Bentley and
Bob Harris, and continues to build a fiercely loyal audience across touring, Substack
and direct-to-fan channels.

Silverado’s first singles have already received stand out reviews from taste making
blogs God is in the TV, Plastic Magazine and Americanauk.

What makes Silverado exciting is not simply the quality of the music, but the feeling that
something genuinely original is taking shape around it.

This is not nostalgia. It is a modern day band building its own mythology in real time.

For US press information about Our Man In The Field, please contact
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